
Final figures
Pitti Filati ended in an atmosphere of shimmering vivacity, 
with the best global buyers eager to discover the spinning 
collections’ latest ideas and the upcoming trends for the 
next seasons. “The huge amount of work dedicated to 
research and the strong investment in innovation by our 
companies brought significant results at this edition,” says 
Raffaello Napoleone, CEO of Pitti Immagine, “This was 
demonstrated by the presence at the Fortezza of a public of 
designers, style bureaus and members of the trade sector: 
An ever more qualified target from whom we are collecting 
enthusiastic feedback. The new Spazio Ricerca WWW  
curated by Angelo Figus and Nicola Miller showed a similar 
response and was, according to the audience, one of the 
most surprising and inspiring editions of recent seasons. 

I should also praise the many initiatives that, over the last 

few days, involved our exhibitors as well as institutions 

working on the spinning yarns and knitwear sector. 

Similarly, there was a very positive response to the first 

participation at the fair of Lineapelle with the research area 

“Today is Tomorrow.” We would also like to greet all the 

students of the Feel The Yarn competition with a very warm 

good luck for their careers and future projects!.” 

Looking at the data of the final attendance figures, the total 

number of buyers reached almost 5,500 (2 per cent compared 

to last year), with levels of foreign buyers fully confirmed 

(around 2,900 international visitors). The numbers for the 

fair’s key reference markets were more or less unchanged 

with positive performances for Russia (16 per cent) and 

Eastern Europe, China (10 per cent), Turkey, Hong Kong (11 

per cent  in terms of the number of companies), South Korea 

(+20 per cent) and countries in Northern Europe; there was a 

drop for Japan and Spain. A great surprise was the number of 

Italian buyers which, after falling for two editions, registered 

comforting growth of 5 per cent.

In the ranking of the top 15 foreign countries of reference, 

the United Kingdom (305 buyer) confirms its pool position, 

followed by Germany (300), United States (232), France 

(232), Japan (158), Turkey (117), Russia (113),China (111), 

Fashion Research Begins Here!
PITTI IMMAGINE FILATI 83

Pitti Immagine Filati 83, the key international event featuring yarns for the knitting industry, was held in Florence 
from June 27-29, 2018. Set with a fresh and new layout featuring P.O.P. Pitti Optical Power, this 83rd edition of Pitti 
Filati invested on Spazio Ricerca: Authentic observatory of knitting yarn collections for fall/winter 2019/20. Pitti 
Immagine Filati benefitted from a special grant from the Italian Ministry for Economic Development (MiSE – 
Ministero dello Sviluppo Economico) and the Italian Trade Agency (Agenzia ICE), within the framework of the 
Ministry's plans for supporting Italian trade fairs and Made in Italy. The funds were dedicated to augmenting 
hospitality, media relations and advertising projects.
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Spain (102),  Netherlands (89), Switzerland (89), Hong Kong 

(86), Sweden (61), South Korea (55) and Belgium (54). 

On the morning of 29th June, the winner of the ninth edition 

of Feel The Yarn was announced, the competition dedicated 

to supporting and promoting young knitwear creatives 

organised by the Consorzio Promozione Filati with the 

backing of the Fondazione Pitti Immagine Discovery. Margot 

Vaaderpass (Royal College of Art) was singled out from the 

creations presented by 26 students selected from the most 

prestigious international fashion schools and will receive 

the cash prize provided by Biella Yarn, part of the Sudwolle 

Group, which will allow the designer to continue her 

studies; the Feel the Yarn award is flanked by two training 

internships, one offered by Ports whichwent to Ellis Jaz 

(Royal College of Art), and the other offered by Trafi 

Creatività which was awarded to Büke Cayci, a student at 

Hochschule Niederrhein.

Stripes that move, wiggle and meet up again P.O.P Pitti 

Optical Power was a visual and virtual celebration 

stimulating new horizons of perception and perspective. 

Full Technicolor total concept made the Pitti experience 

P.O.P. Pitti Optical Power, theme of the 
summer fairs

even more enjoyable for both visitors and exhibitors. Set 

design by life-styler Sergio Colantuoni.

This edition’s protagonists were the knitwear collections 

of Marina Spadafora. Pitti Filati launched a special project 

in collaboration with Modateca Deanna that celebrated 

Italian excellence in knitwear through the extraordinary 

archives of Miss Deanna, the historic knitwear 

manufacturer that, since the 1970s, collaborated with the 

biggest international stylists. At Fortezza da Basso a 

special set showcased Marina Spadafora knitwear 

collections from the Modateca Deanna archive. 

"Italy is capable of producing the most beautiful knitwear in 

the world," says Sonia Veroni, the company's owner. Focus 

at this first edition was on knitwear collections by Marina 

Spadafora, coordinator for Italy of Fashion Revolution, the 

international movement of ethical, sustainable fashion, as 

well as one of the designers on the cutting edge on the Milan 

fashion scene in the nineties. “Our tradition will save us 

from the price war. If we want to hold onto our supremacy in 

the world of fashion, we must continue to progress in 

innovation, quality and sustainability.”

Modateca Deanna brought its 
extraordinary archives 



WWW: Spazio Ricerca 

Knitclub, showcases Made in Italy knitwear

Fashion at Work: More interactive than ever  

Vintage Selection 32 

Held at Salone M, Spazio Ricerca was the exhibition's creative 

lab and the experimental     observatory where trends for the 

coming seasons were analyzed and launched. With WWW, 

theme of this edition, Spazio Ricerca looks at iGeneration, the 

generation of digital natives, and inquires the link between 

physical and virtual dimensions in the aspects of living on & 

off-line. A hybrid vision between tangible and immaterial, but 

also a reference to a new type of 3.0 spirituality. A unique 

experimental project with the artistic direction of the fashion 

designer Angelo Figus, Nicola Miller knitwear expert and 

Alessandro Moradei's set-up.

KnitClub was the area of Pitti Immagine Filati 83 that 

overlook on Made in Italy knitwear leading companies. It 

was a fundamental interface between Italian knitters and 

spinners in which Pitti Filati 83 showed a careful selection of 

100 per cent Italian companies capable of interpreting the 

technical and creative desires of the tradeshow’s 

international visitors. Protagonists at Knitclub were: Alda 

Santini, Elsamanda, Feel Blue, Gianangeli Knitwear 

Company, Incalpaca, Linea Adani, Maglieria Gemma, 

Maglificio Capelli, Maglificio Gente Di Mare, Maglificio 

Gottardi, Maglificio Pisani, Maglificio Pistillo, Maglificio 

Venezia, Maison New Club, Pazzi Da Filare, Pikkante, San 

Patrignano Textiles, Teodori, Ventanni, Ypsilon.

In an increasingly intense dialogue with the Spazio Ricerca, 

the Fashion At Work area brought together Italian and 

foreign exhibitors dedicated to style consulting, stitch and 

prototype development, printing on knits, knitting 

machinery, buttons and notions, trimmings, embroideries 

and appliqués, dyeing and finishing, trend carnets and style 

bureaus, colour-coding systems and software for design and 

manufacturing. The brands: Acorn, Albini & Pitigliani, 

Bernini, Bobble, Dicart, Electrolux, Fashion Room, Fibre By 

Dicartgroup, Fiona Colquhoun Design, Forza Giovane, Gary 

Rooney, Marcel Art Stamperia, Miele Italia, Moda 

Futuribile, Mode...Information, Pafa, Passamani, Shima 

Seiki Italia, Simet, Stamperia Marra, Texlabel- Multilingual 

Care Labels, The Collection London, and Ugolini Machinery.

For the theme of its 32nd edition Vintage Selection 

personalised its reference to “Optical Power,” the theme of 

the Pitti Immagine summer fairs. It did so on the subtle 

thread of optical illusion with the “Vintage Optical Views 

exhibition. Widen your Senses”: Mini-settings in which the 

lively graphic patterns of clothing and fashion accessories 

from the 60s to the 80s play at blending themselves into the 

stage backdrop, creating the appearance of invisibility and 

suggesting new, disturbing sensorial horizons. The Vintage 

Selection rendezvous was one of the most important on a 

European level for quality vintage design and fashion with 

its select exhibitors and their collections of clothing, 

accessories and objects. Each time is the massive public of 

enthusiasts, collectors and people with an interest in 

vintage culture as well as the many tourists visiting Florence 

that make Vintage Selection and its fringe events a regular 

reference festival for this retro-contemporary dimension of 

the fashion lifestyle. 

Vintage Selection exhibitors were: A.N.G.E.L.O., American 

Bijoux Vintage, Anna Maria E Margherita Vintage, Etoile 

Vintage Di Chiarugi Stella, Fernanda Vintage, Giratempo 

Vintage Firenze, Julesejim Archivio Storico, Only One 

Brescia, Recollection by Albrici, Shabby Chic Vintage, Street 

Doing Vintage Couture Firenze, Venturino Archivi, Vintage 

Delirium Di Franco Jacassi, Vintageart Bologna.

The absolute new entry at this edition was participation by 

Lineapelle with a stand designed ad hoc to promote the 

excellence of its exhibitors and their enormous creative 

abilities. Lineapelle was in Florence with its info stand entitled 

“Today is Tomorrow: An Anteprima by Lineapelle,” presenting 

a carefully selected assortment of materials for the fall/winter 

2019/2020 season and a programme of technical and fashion 

workshops. “Our presence at Pitti Filati,” explained the 

people at Lineapelle, “represented start-up of collaboration 

with a wealth of prospects, based on a shared desire to create 

new creative and style paths all about Made in Italy." 

Passion, innovation, creative research. These were the 

factors behind the creative partnership between Pitti 

Immagine and MINI, two worlds that share values and 

objectives linked to a contemporary lifestyle approach. It 

was a partnership that cannot but continue during Pitti Filati 

83, the primary reference point for the latest trends in yarns 

for the knitwear industry. 

Lineapelle at Pitti Filati for the first time

Pitti Immagine Loves Mini. Mini Moves 
Pitti Immagine 


